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Sanicap 


If you use glass jars for any 
of your pack you should use 
the Sanicap---the only strict- 
ly sanitary jar cap--- proof 
against the action of fruit 
acids. 


Insist that your glass jars 
be fitted with Sanicap. 
Every canner who has used Sanitary 


Enameled Cans knows what Sanicap 
will do. 


Samples and prices on application. 


American Can Company 
New York Chicago San Francisco 


Local offices in all large cities 
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THE TRADE. 


JEROME B. RICE SEED COMPANY 


We can supply for present delivery at lowest prices, or will make growing contract prices for 1911 crop 


Squash, 
Tomatoes, 
Sweet Corn, 
Cucumbers, 


Correspondence 
Invited. 


CAMBRIDGE. N. Y. 


ed Gardens. 


Se 


Cambridge Valley 


THE HANDY CAPPER 


; Caps round, square or oval 
| cans. 


All sizes and openings. 


Uses solder hemmed caps, stick 
or wire solder. 


Heated with gas and air, gaso- 
line or kerosene. 


Capacity 3 to 5 thousand cans 
per day. 

P. required. Space 14 
inches by 30 inches by 36 
inches, Weight 100 Ibs. 
Boxed 130 Ibs. 


Boy or girl can run it. 


Adjusted from one size to an- 
other in a few minutes. 


Steels changed quickly. 


Photograph of Continuous Line in Operation 


Guaranteed. Dependable. 


Send can and caps for each 
size to be capped. 


Price, $75.00, f. o. b. Baltimore. 
Fitted with gas and air 
burner and two steels for 
any size of opening. 


Extra steels $2.50 each, f. 0. b. 


Baltimore. E. Je. JUDGE 
Gasoline and kerosene burners CANNERY REQUIREMENTS 
“ae. 304-5 Md. Savings Bank Bldg. BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


YOUR SERVICE! 


DAY AND NIGHT 


SEASON 


Use the WIRES and you will 
how work it! 


If you want anything in the line of Canning 
Machinery or Supplies you will serve 
your best interests by communicat- 
ing with us or our special 
agents before buying. 


Sprague Machinery Company, 


Chicago, Illinois. 


Geo. E. Lockwood Co., Phila. H. R. Stickney, Portland, Me. 
S. F. Sherman, Utica, N. Y. Berger & Carter Co., San Francisco 
Geo. G. Glass, Majestic Building, Milwaukee, Wis. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


Ayars Machine Company, 


Electrie 
Process Clock. 


SEND FOR FULL LINE 
OF CIRCULARS 


Salem, 
New Jersey. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morra! Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 

Power Hoist, 

Chain Hoist, 

Rotary Crane, 

Friction Clutch, 

Seaming Machine, 

Can Tester, 

Peeling Table, 
Exkauster, 

Syruper, 

Test Box, 

Dip Box, 

Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 

Blower, 

Wagon Trucks. 

Can Marker, 

Can Straightener, 

Can Cleaner, 

Fire Pots, 

Capping Steels, 

Soldering Coppers, 


Universal 
Contin- 


uous 


Capper. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine Company, 


New Jersey. 


BROWN, BOGGS CO., Lrp., Hamivron, OnT., Sole Agents for Canada. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


King Tomato Filler. 
| 
Rotary P. B Fill 
a otary Pea and Bean Filler. 


THE TRADE. 


The following advertisement appeared in “The Trade” during season 1908. 
Several extracts having recently appeared in the trade papers relative to 
the “Quality Campaign” we have decided to republish the full advertisement. 


Better Canned Goods 


MEANS 


More Canned Goods 
QUALITY MEANS QUANTITY 


Let every package of Canned Goods be a Food Show. 

Build up the Canned Goods industry by packing superior goods. 
Do not weaken the structure by packing inferior goods. 

Give the consumer value received. 


Make your pack a positive, not a negative influence. 

Don’t forget Canned Goods are eventually intended for eating purposes. 
Remember ‘the proof of the pudding is in the eating.”’ 

The Consumer is the court of last resort. 

The yearly consumption of Canned Goods is only 10 cans per capita. 
Educate the Public to more Canned Goods with better Canned Goods. 
Start right with the right container. 

Use the can of quality, the housewife’s guarantee of goods of Quality. 


The Sanitary Can 


SANITARY CAN CO. 


Factories: 
Gener. al Office: Fairport, N. Y., Indianapolis, Ind. 
447 W. FOURTEENTH STREET Bridgeton, N. J. | 
NEW YORK CITY } Sanitary Can Company, Ltd. 


Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX AMS PATENTS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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6 THE TRADE. 


WE ARE PREPARED TO MAKE 


PROMPT SHIPMENT 


ON WIRE ORDERS FOR 


STANDARD PACKERS’ CANS 


PRICES QUOTED ON APPLICATION 


VIRGINIA CAN 


BUCHANAN, - VIRGINIA. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can Company, 


OLIVER J. JOHNSON, President. Wheeling, W. Va. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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STANDARD OIL CO’ 


DEODORIZED GASOLINE te usea by 95 per cont of the CANN- 
ING TRADE. Why? Because It is best and cheapest, and Is for 
sale everywhere by Tank Wagon, in Barrels or iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


N 


=fanning 


BALTIMORE, FRIDAY, DECEMBER 23, 1910. 


FRESH OYSTER CANS 


PLAIN AND LITHOGRAPHED 


our “Snapvise”’ and “Sealvise”’ cans 


in the Slip Cover and Friction 

Top styles represent perfec- 

tion in Oyster Packages. 
Send for descriptive catalogue. 


The Largest Line of any 
| Independent Concern. 


SOUTHERN CAN 


BALTIMORE 


Manufacturers of 


PACKERS’ GANS AND GENERAL LINE 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


This has been the ‘‘in between week’’ in the canned goods 
world, when business has been put aside in the effort and rush 
of all concerned to meet Santa Claus’ demands upon the pocket 
book. It has been the week of all out-go and little income, and 
as a consequence there has not been much of interest transacted 
in the canned goods market. 

What if there was anything of importance during the past 
week? This will reach you when you are least interested in 
such disagreeable matters, and most enraped in the time of 
Christmas and its many joys. And permit us here to wish you 
a most merry and enjoyable Christmas; filled with the moment’s 
most genuine pleasure, and with prospects that are the bright- 
est for the year tocome. And here’s that your fondest dreams 
may come true in rgr1. 

It would be a great deal better for the canner to devote his 
time now to gathering up the scattered ends of his business and 
forming them into a concrete mass, than to following the mar- 
ket’s evolutions in an effort to see where profit is coming from. 
This is the time of year when all canners should, as it were, 
examine their consciences to see where mistakes were made 
during this past year, and seeing them resolve by the proper 
methods to avoid them during the year 1911. The business of 
all canners has so far progressed this year that all can profitably 
do this at this time—the goods have been moved out to a suffi- 
cient extent to allow all todothis. There may be no glaring 
mistakes to correct, but there may be many things that could 
have been done better, and this is the time to ‘‘spot’’ such 
instances. 

We are not setting this as a task, particularly for this com- 
ing Christmas week; in fact we would rather suggest that you 
make the week a complete holiday and allow nothing to interfere 
in its enjoyment. But we point the task as one that should be 
done in the very near future and if you give it now a little quiet 
thought it will not interrupt your enjoyment and may make 
your next year’s Christmas a very much more pleasant one. 

It seems a long time to talk a year ahead, but the time be- 
tween Christmas and Christmas is only long to the small boy. 
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THE TRADE. 


When years have rolled ’round and the hair commences to show 
the silver streaks of age, or the forehead to take on wrinkles of 
worry, the days between these two dates seem to be numbered, 
rather as a week, than as a year. 

We have met men in our time who unfortunately did not 
know how to smile, who took life as a most serious matter with 
never a redeeming day for the sunshine of joy to enter their 
lives. Wecan imagine no more sad spectacle. Some of our 
readers may think that such men are merely a figment of our 
own imigation; but we assure these that we have actually met 
and seen such unhappy creatures. The writer at one time 
walked into a wholesale grocer’s office—and he conducts a big 
business to-day, and is known to a number of canners as we 
describe him—and upon passing, in a pleasant humor, the time 
of day he turned upon us as if we were bereft of our senses, for 
it is a fact that the man cannot smile. A pleasantry passes over 
his head as if it were a remark from an imbecile. We are not 
acquainted with the reasons for this, and we have no desire to 
comment further upon his misfortune; but it is a sad life indeed 
that has no time to allow a ray of pleasure or brightness to enter 
it. Don’t be like this man; throw off the cloak of business for 
at least a brief space of time, and give your mind and body a 
chance to recuperate. You will be better fitted to commence 
and finish next year’s work, if you take this rest. 

As some men regard the canner and his business, they would 
consider this advice to them to take a rest, as a joke. They con- 
sider that the canner works only a few weeks or months, at 
most, in the year and that the rest of the time is nothing but 
loafing. They would be inclined to apply to the canner the 
toast of the bibbler, ‘‘If you find business and booze do not 
agree—cut out the business.’’ But we do not agree with them; 
and if the question must be met and solved we beg to have it de- 
ferred until the Convention this year—for we meet /n Milwau- 
kee, an ideal place for the settlement of such a dispute. 

Of course if any jobber offers you goc. for your tomatoes or 
g5c. for your stock of corn. you might take time enough to ac 
cept the signed order from his hand, and to tell him that you 
will have the shipments made next year, but otherwise don’t 
look for business until after the turn of the year. The brokers 
will send you their circulars, and the mili will grind on as ever, 
but the only grist that will be ground will be good wishes for 
the New Year and the hopes that during the coming year they 
may be able to serve you as in the past—not much business. 
That’s the market condition until next year. 


International Warehousing Co. 


Delaware Ave. & Queen St., Philadelphia, Pa. 


STORAGE OF GENERAL MERCHANDISE | 


Direct connection P. R. R. Low rates of Insurance 


Docking facilities, Pier 40, South 
INTERSTATE WAREHOUSE CO., 919 N. Front St. 


Direct connections P. & R. and P. R. R. 
J. P. WARNER, Manager 


American Products in Argentina. 


(By Commercial Agent James Davenport Whelpley.] 


Exports from the United States to Argentina consist princ'- 
pally of raw materials and the heavier kinds of manufactured 
articles. The principal articles shipped are lumber, rosin, tur- 
pentine, petroleum, and lubricating oils, agricultural machinery, 
windmills, sewing machines, typewriters, leaf tobacco, binder 
twine, office furniture and steel products. 

MARKET FOR FOODSTUFFS. 

Foodstuffs in Argentina offer a market which North Ameri- 
can producers do not seem to realize or value. Argentina, it is 
true, is a food-producing nation, but its products consist mostly 
of a few of the staple raw materials. 

More than $23,000,000 was paid out in 1909 for European 
foodstuffs. England supplies large quantities of crackers and 
biscuits, which trade would seem equally open to North Ameri- 
can manufacturers. Pickles are also imported largely from 
England, which are produced equally easily in the United 
States. Oysters were imported last year to the value of $15,604; 
tinned fish to the value of $457,124; salted or dried fish to the 
value of $179,274, and sardines to the value of $801,082. These 
valuations are in Argentine gold, $1 of which equals 96% cents 
United States currency. These amounts do not include herring, 
cod caviare, or stockfish. Most of the tinned and salted fish 
come from Italy and Spain, and it is not likely that the United 
States could compete successfully in that market. On the other 
hand, the export of oysters from the United States offers an op- 
portunity which appears already to have been partially grasped. 

The Argentine even imports eggs, having bought 978,463 
dozen abroad in 1909. Other imports of foodstuffs were pork 


sausages to the extent of 228,216 kilos, and hams to the extent 
of 534,318 kilos. Cheese was also imported to the amount of 
4,030,057 kilos. 

Argentina raises excellent fruit, but has yet developed prac- 
tically no industries for canning or preserving it. California 
producers have already taken advantage of this, and are selling 
considerable amounts of dried and preserved fruit in the coun- 
try. This trade is probably susceptible of at least temporary 
increase, although it is to be expected that Argentina will even- 
tually turn her own fruit supply to better account. 


MINCE MEAT CUTTERS 
FASTEST CUTTER IN THE WORLD 
MADE IN WINE SIZES 
JUST FURNISHED 10 
Myers & Hicks Co. 
Baltimore, Md. 
Mees Bakery, 


Philadelphia, Pa. 
And Many Others 


Also used for Chopping 
all kinds of Vegetables 


WRITE FOR PARTICULARS 


JOHN E. SMITH’S SONS CO. Buffalo, N. Y. 


THE EVERETT B. CLARK SEED CO. 


SUPERIOR SEEDS 


EAST JORDAN, MICH. OFFICE 


GROWERS OF FOR CANNERS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 
Machine and Boiler Works, 
1917 AND 1919 ALICEANNA STREET, 


Baltimore, Md. 


QUINCY MARKET... 
Cold Storage and Warehouse Co. 


Main Office, 133 Commercial St., 
BOSTON, MASS. 


GEO. S. LOVEJOY, Manager, General Storage Department 


OPERATING 


CHARLES RIVER STORES CONSTITUTION STORES 
; CAPACITY 5,000,000 Cu. Ft. CAPACITY 2,500,000 Cu. Ft. 


Rail and Water Connection on At Terminus of M. & M. T. Co. 
Boston & Maine R. R, and Baltimore Boats, 


Rail Connection with all Lines 
ALBANY TERMINAL STORES 
' CAPACITY 1,500,000 Cu. Ft. NEW HAVEN TERMINAL STORES 


On Boston & Albany Div. of New CAPACITY 1,500,000 Cu. Ft. 
York Gentral Lines On N.Y. & 


Modern and Fireproof Warehouses 
Lowest Rates of Insurance 


Especially Adapted for Storage of Canned Goods 


.--We Attend to... 
' SHIPPING TAGGING LABELING DISTRIBUTING 


Carload Shipments Consigned Direct to Warehouses, and 
Routed via Railroad on which Located, take Boston Rate 


FIRE INSURANCE AT 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES 
sOth September, 1910 


Cash Assets. 


Accounts Receivable, Unpaid Premium D $ 38,942.20 

Liabilities. 

Re-Insurance Reserve 

Surplus distributed pro rata to credit of Subscribers’ accounts........................ $66, 814.07 

Net Contingent “Subecribers? Liability on policies in force 12,1560502.44 

Amount of Policies in force 30th September, 1910 ...................cccccceseeeceseeeees 12,261,936.88 

Net losses January 1 to September 30, 1910, adjusted and paid ................... 045.09 

Net premium deposits written January 1 to September 30th, patio (inclusive) ... 180,723.23 

Interest earnings January | to September 30, 1910 (Inclusive) Scnsenneenaenaiiees 2,693.52 

Total Savings to Subscribers January | to September 30 ae 862.7. 


For Information Address 


LANSING B. WARNER, Atterney and Manager 


5 WABASH AVENUE 
CHICAGO 


ADVISORY COMMITTEE 
FRANK VAN CAMP, Chairman GEORGE ¢ BAST, Treasurer 


Indianapolis, Ind. Rome, 
WM. R. ROACH, L. A. name. 
Hart, Mich. Chillicothe, Ohio 


T. HERBERT SHRIVER, Westminster, MD. 


Officially Endorsed by the National Canners’ Association 
Also by the Canners’ League of California and Ohio Canners’ Association 


Menufacturers of the Strictly High Grade Nickel-Stee! 
“MARYLAND” AUTOMOBILE. 


The Sinclair-Scott Co.., 


BALTIMORE, MD 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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10 THE TRADE. 


German Restrictions on Lacquering Food Containers. 


[From Vice-Corsul-General Frederic W. Cauldwell, Berlin.] 

A New Jersey inquiry has been made regarding the legal 
standard in Germany for lacquer used in coating tin plate for 
the manufacture of fruit cans and caps. 

According to the imperial law of July 5, 1887, the use of 
coloring matters containing the following substances, which are 
held to be injurious to health, is forbidden: Antimony, arsenic, 
barium, lead, cadmium, chlorium, copper, mercury, uranium, 
zinc, tin, gamboge gum, coralline, and picric acid. The use of 
such colors is also forbidden in the manufacture of vessels, con- 
tainers, and covers to be used in storing or packing food pro- 
ducts, except the following colors or color substances, which 
may be used for this purpose: Barium sulphate (‘‘Schwerspat’’ 
permanent white), barium lacquers which are free from barium 
carbonate, oxide of chromium, copper, tin, zinc, and their alloys 
used as metal colors, vermilion, oxide of tin, tin sulphide used 
as mosaic gdld, and all colors burned into glass glazings or 


enamels and all colors and paints used on the outside of vessels 
that are impervious to water. 

Having particular reference to the use of lead and lead col- 
ors, the imperial law of June 25, 1887, forbids the manufacture 
of eating, drinking, or cooking vessels, or vessels for measuring 
fluids—either the entire vessel or any of its parts—of lead or of 
metal alloys containing more than 10 parts by weight of lead to 
100 parts of the alloy. The same law forbids coating the inside 
of such vessels, and specifically also coating the inside of fruit 
cans, with metals or alloys containing more than 1 part in 
weight of lead to 100 parts of the total weight. 

Furthermore, the law forbids the soldering of such vessels 
—except vessels of Britannia metal which is free of lead—with 
alloys containing more than Io parts of lead in 100 parts of the 
soldering metal. It also forbids the covering of such vessels 
with enamels or glazings which give off lead when boiled for 
half an hour in vinegar containing 4 per cent. by weight of 
acetic acid. 


Future Meetings of Associated Canners. 


The following is a schedule of the various Associations 
that will hold meetings in a short while. If you know of any 
that will occur, but are not mentioned here, please write or 
telegraph us promptly : 


Jan. 2, 1911.—Iowa Canners’ Association, at Cedar Rapids, Ia. 
Secretary, E. W. Virden, Cedar Rapids. (Exact 
date not certain. ) 


Jan. 9, 1911.—During week beginning January 9, Ohio Can- 
ners’ Association will hold annual convention and 
canned goods exhibit, at Dayton, O. Secretary, 
Jas. Stoops, Dayton, O. 

Jan. 12, 1911.—Canners’ League of California, at San Fran- 
cisco. Annual meeting. Secretary, Hy P. Dimond, 
San Francisco. 


7 19, 1911.—Tri-State Packers’ Association, at Wilmington, 
Del. Secretary, C. M. Dashiells, Princess Anne, Md. 


Feb. 6 to 10, 1911.—Annual Convention at Milwaukee, Wis., 
of the National Canners’ Association, F. E. Gorrell, 
Belair, Md., secretary; Canning Machinery & Sup- 
plies Association, Jno. A. Hanna, Cadiz, O., secre- 
tary; and the National C. D. & D. F. Brokers’ Asso- 
ciation, Jas. M. Hobbs, Chicago, secretary. 


‘ More Pineapple Canneries in Formosa. 


The pineapple industry in Central Formosa is developing. 
Consul S. C. Reat, of Tamsui, states that in the Taichu prefec- 
ture, which grows pineapples in abundance, there are two can- 
neries operating. The total product this year will reach 100,000 
tins. The market for the goods is mostly in Japan, and some 
go to Manchuria. Two crops are grown annually. 


can feed it. 


THE MORRAL GREEN CORN HUSKING MACHINE 


capacity of of any husker. It will operate a at a speed of 90 ears per minute and will husk 95% of the corn, and one man 
It has an Automatic Butting Device Whereby The Butt Ends Of The Ears Of Corn Are Removed At The 


Proper Place Without The Feeder Adjusting The Same. 


It is very easy to feed and has great capacity. We placed 


38 Morral Huskers in ten different factories the past season, and every machine did satisfactory work, and we did 
not have a single machine returned. The following letters will show how the canners like the husker. 


SouTH LEBANON, OHIO, Sept. 5th, IgIo. 
MorRAL Bros., Morral, Ohio. 


Gentlemen: Replying to your inquiry in regard to your 
Husking Machine will say we have been running them six days 
since they were installed and have been husking on an average 
of one and one-half tons of corn per hour on each machine. They 
are doing the work clean without bruising the corn whatever. 


Very respectfully, 
J. M. HAYNER & co. 


Conocron, N. Y., Sept. 23, 1910. 

MORRAL Bros., Morral, Ohio 

Dear Sirs: This is to certify that we are using a Morral Corn 
Husker to our entire satisfaction. It husks 90 ears per minute 
actual and does good work, We would state anybody wishing a 
Corn Husker will make no mistake in purchasing the Morral. 
We heartily recommend it. 

Very truly yours, 
COHOCTON CANNING CO., 
John Kimmel, Mgr. 


HARLAN, IowaA, Sept. 12, IgIo. 
MorRAL Bros., Morral Ohio. 

Dear Sirs: The machine you sent us on trial a few days 
since 1s proving satisfactory and we shall be pleased to remit for 
the same at the time appointed. 

Very truly yours, 


MERRELL CANNING CO., 
A. R. Merrell, Treas 


CIRCLEVILLE, OHIO, Sept. 20, 1910. 
MoRRAL BRoOs., Morral, Ohio. 

Gentlemen: We now have given your green corn husker a 
thorough trial, and must say it husks corn rapidly and clean 
without waste We are now husking 90 ears evergreen corn per 
minute, Also have husked same amount of country gentleman 
with equal success. 

We want you to figure on equipping our factories, for the 
season of 1911, with your huskers, 

Yours respectfully, 
C. E. SEARS & CO, 
Per H. M. Crites. 


Write tor Circulars and Further Particulars. 


Address 


MORRAL BROS., Morral, Ohio. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


The Morral Green Corn Machine has a success the season, and has the 
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“NOTCHES, FORMS, SOLDERS. 
BLISS SANITARY CAN BODY MAKER 


Handles Inside Coated Cans 


The ‘‘Bliss’’ No. 12N Automatic Lock Seam Can Body Making 
and Side Seam Soldering Machine, is especially adapted for the man- 
ufacture of Open Top (Sanitary) Cans. 

Tt notches, forms and solders can bodies from 2 to 4% inches in 
diameter by 2 to 53 inches in length, and has a minimum capacity j 
of 60,000 can bodies in 10 hours. 


| 


It has an automatic feed, and mechanical positive blank separa- 
tor. When Enameled or Inside Coated Cans are to be made, a sol- 
dering attachment different to that shown is used, and all possibility | 
of scratching the inside of can avoided. Full details on request. 


Complete High Speed Equipment for 
SANITARY AND PACKERS’ CANS 


SEND FOR CATALOGUE 14 T—just out. 


BROOKLYN, N. Y., U. S. A. 


“BLISS” No. 128 Automatic Lock Seam Can Body Making 
and Side Seam Soldering Machine. 


25 ADAMS STREET, 


STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


BERRIES FOR SALE 


800 Cases No. 3 Blackberries 
200 Cases No. 2 Blueberries 


W RITE... 


Morganton, N. 


Representatives for Chicago and vicinity: 


Zastrow’s 
Oyster Steam Box. 


B, MOORE, 


WOULD YOU DRESS A PIG IN SILK? 


No? Why then do you put an expensive label on a can 
that will soon become spotted, rusty and unsightly, Why 


Improved Square Oyster | Steam Box, 


THESE Boxes are made square, so that when the square cars filled with 


oysters are run into them, they fill the Box as full as practical, thereby 
leaving very little unused space for the live steam to fill up. They are 
made of % inch plate steel, riveted together with 5¢ inch rivets, all seams 
and joints are fitted and caulked carefully, the frames are filled with pack- 


ing and fitted with two swinging doors, the tracks are securely fastened to. 


the heavy angles forming the corners of the Box. Every Box i furnished 
with steam pipes fitted to Box, safety-valve, steam gauge and all valves 
necessary. They are generally made 25 feet long, 30 inches wide by 31 inches 
high inside, to hold three 8 ft. cars easily, but are made to any desired length. 


GEO. W. ZASTROW, 


Mechanical Engineer, . 


1404-1410 THAMES ST., BALTIMORE, MD. 


not lacquer the can and keep it in harmony with the label? 
The increased sales will more than pay for the lacquering. 


BARRETT’S Prevent and Cover Up Rust 
Improve the Appearance 
LACQUERS | INCREASE THE SELLING QUALITIES 
BARRETT’S Lacquers come in attractive colors and can 


be applied with machine or brush. SAMPLES and QUO- 
TATIONS on request. Yours truly, 


_ M.L. BARRETT: & CO., 
219 LAKE STREET, CHICAGO, ILL. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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I2 THE TRADE. 


Italian Tomato Paste In United States. 


[From Consul Hermando de Soto, Palermo.] 


This consulate is asked to ascertain the reason why Italian 
tomato paste (the declared value from Palmero along during 
1909 amounting to $234,695) is exported in such considerable 


quantities to the United States when there are so many tomato 
canners established and regularly operating in America. 


The opinion prevails among the exporters of this food pro- 
duct that in spite of cost from Palermo to New York which is 
stated to be $4.37 per ton, and the duty of 40 per cent. ad valo- 
rem imposed by the American tariff, the Italian tomato paste 
will always successfully compete with that of American make, 
chiefly because of the cheap labor in that country and the con- 
tinual underbidding among its local producers. The Italian to- 
mato paste, as well as many other Italian food products, such as 
canned goods, cheese, olive oil, macaroni, etc., are in constant 
demand in the United States for the reason that they are con- 


sumed chiefly by resident Italians and usually handled by Ital- 
ian importers and dealers. 


AMERICAN HOME COMPETITION UNAVAILING. 

According to a reliable source, it appears that an attempt 
was made sometime ago by a concern in America to offer Amer- 
ican tomato paste in competition with that imported from Italy. 
The plan, however, was unsuccessful and was abandoned. Itis 
not known here whether the Italian product is superior in qual- 
ity tothe American. This it would seem, could be easily ascer- 
tained in America, where products from both countries are 
available. 

It is to be noted that the greater portion of the tomato 
paste exported from Palermo to the United States is of the third 
quality, which is invoiced at $1.15 to $1.35 per 100 tins of about 
200 grams (7 ounces) each. This quality is, of course, very in- 
ferior, because it contains little tomato extract and is almost en- 
tirely liquid. There is no demand for it in this market, and it 


is prepared exclusively for exportation to America, where it 
meets the requirements of the immigrant peasants from Sicily. 
Tne latter, when at home, either do not use any tomato paste 
or consume a certain kind of hard tomato paste (conserva di 
pomidoro), which is made by the peasant women. 

In Palermo tomato paste of first and second quality is 
given preference. Wholesale price for the first quality varies 
from $1.93 to $2.12 per 100 cans of 200 grams (7 ounces) each, 
and for the second quality from $1.73 to $1.93. Tomato paste 
of the first and second quality is exported, though in much 
smaller quantity, from Palermo to the United States, where it is 
patronized by a more prosperous class of Italians and also, it is 
stated, by some Americans, 

In this connection attention is called to the Daily Consular 
and Trade Reports, issue of July 14, 1910, which contains a re- 
port upon the cost, at Palermo, of empty cases and tins for to- 
mato sauce. These figures should be of assistance in ascertain- 
ing the feasibility of a successful competition by the American 
producer over the Italian. 

The principal canners of tomato paste in this district are 
located in Bagheria, a small town near Palermo. The machin- 
ery used is made at Palermo. Italian tomato paste in cans, as 
well as the other Italian food products mentioned above, are also 
exported in considerable quantities from Naples. 


Trade-Marks Sought to be Registered in Patent Office. 


The following trade-matks have been favorably acted upon by the 
U. S. Patent Office, and will be registered at the expiration of 30 days 
unless objection be made. Any person who believes he would be damaged 
by the registration of a mark is entitled by law to oppose it within said 
period. Information how to proceed will be furnished on application to 
Edw. S. Duvall, Jr., Patent and Trade-mark Lawyer, Loan and Trust 
Building, Washington, D. C., to whom all inquiries should be addressed. 

WASHINGTON, D. C , December 19, 1910. 

SERIAL No. 


44,188 Initials: AN CO. Owner Austiu Nichols & Co., New York, 
N. Y. Used on canned asparagus, spinach, tomatoes, lobsters, 
sardines, and cherries, smoked beef, evaporated apples, almonds, 
dates, figs, raisins, dried currants, apricots, blackberries, peaches, 


pears, plums, raspberries, prunes, flavoring extracts, etc. 


SLAYSMAN AUTOMATIC DOUBLE CAN WIPER 


ITS A GREAT 
SOLDER SAVER 


NO CAN SHOP IS 
COMPLETE WITHOUT ONE 


WRITE FOR PRICES 


OFFICE AND SALESROOM 


Cor, Sts, 


801 E. PRATT STREET. 


SLAYSMAN & CO..~“‘c"— AUTOMATIC CANMAKING MACHINERY 
BALTIMORE 


FACTORIES 
125-127 E. FALLS AVE. 
11S. FRONT STREET 
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California Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN FRANCcIsco, December 17, 1910. 

No Change.—Although canned fruit buying has been quite 
active in this market during the past couple of weeks on account 
of some very heavy purchases made by the Government for 
army and navy requirements, as well as for shipment to the 
Panama Canal, there have been no further withdrawals on the 
part of any of the canning firms and no changes in price have 
been made. Prospective buyers are commencing to learn that 
it is impossible for them to have their orders filled in full anda 
are sending with their requirements second and third choice so 
as to be able to get something in the line needed. Only the 
very large canning firms now have any goods at all on hand, 
and the largest of these have only about one-third of a complete 
list. A complete cleanup will probably result shortly, after the 
first of the year, with most canners, and for several months 
there will be practically nothing doing in the selling depart- 
ments of these concerns unless the demand for futures com- 
mences early. There is now considerable activity in trading 
among jobbers in order to fill orders, but it is quite impossible 
for anyone to fill these in full. 


Salmon Orders.—lIn spite of the publicity that has been © 


given the fact that the 1910 pack of Alaska red salmon has been 
disposed of long ago, as far as first hands are concerned, orders 
are still being receiyed by packers, the opinion apparently being 
general that some small lots might be available. Orders for 
1911 goods are also coming in, but these are receiving but scant 
attention from packers, it being the general idea that it is too 


& 


early by far to consider the acceptance of business of this char- 
acter. A fewsmall lots of pink and chum salmon, brought 
down recently from Southeastern Alaska, and now being offered 
here, as well as some fall pack California and Oregon fish, but 
the lots are too small to make any change in existing quotations. 

Asparagus Short.—Some extensive withdrawals are 
anticipated soon in the line of canned asparagus, the demand 
having been such of late that stocks are commencing to get 
light in first hands. No changes in price on this vegetable are 
planned by canners as they are very desirous that the demand 
receive absolutely no setback. The building up of the canned 
asparagus business means much to the canning interests of the 
State, for it enables the operation of canneries during a season 
of the year when they would otherwise be idle. Were aspara- 
gus to come on in August, when the fruit canning season is at 
its height, the labor question, now becoming such a problem in 
this State at this season of the year, would preclude the putting 
up of such an extensive pack as was the case last year. The 
packing of this vegetable commences in March and lasts until 
June, the best grades being put up in April. 

Tomatoes Slow.—In spite of the fact that the tomato pack 


in this State for 1910 has been closely sold up, the market does 


not appear to be as firm as it was a couple of weeks ago, and 
efforts are being made by some of the smaller packing firms to 
push sales in order to clean up the stock on hand. Goods that 
were offered a short time ago at 72%4c. are now selling at 7oc., 
at which figure most of the sales for the season have been made. 
The California Fruit Canners’ Association is still quoting 75c. 
as its lowest price for No. 2% standards. 

Canned Prunes.—Considerable interest is being shown by 
the Coast trade in canned prunes this season, several canners 
having made experimental packs, but the general impression 
seems to be that the canned article is not much of a success. 
For several years packs of this article have been put up here, 


Jones & Laughlin 


PLATE 


The new mills of the Aliquippa Department 
are turning out the highest grade of 


COKE PLATE FOR CANNING REQUIREMENTS 
THREE LEADING BRANDS 


J & L COKE 


J & L ALIQUIPPA COKE 


J & L KING COKE 


BOSTON, 131 State Street. 
BUFFALO, White Bldg. 
CHICAGO, Lake and Canal Sts. 
CINCINNATI, Union Trust Bldg. 


se 


Send for tin plate ratio book and prices 
; Sales Offices 
ATLANTA, Fourth National Bank Bldg. 


SAN FRANCISCO, Crocker Bldg. 


JONES & LAUGHLIN STEEL COMPANY 


AMERICAN IRON & STEEL WORKS 
PITTSBURGH 


CLEVELAND, Rockefeller Bldg. 
DETROIT, 810 Penobscot Bldg. 
NEW YORK, 220 Broadway. 
PHILADELPHIA, Arcade Bldg. 
ST. LOUIS, Chemical Wiig. 
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but these have been to fill certain demands from railroads for 
dining car use and from certain select restaurants. Canned 
prunes have not been offered regularly to the trade by canners, 
but it is understood that efforts will be made shortly to intro- 
duce this article quite extensively. Some claim that the stewed, 
dried article is more satisfactory in flavor than the fresh canned 
prune, but others prefer the latter. It is possible that canners 
can profitably follow the example of some of the housewives in 
the prune growing districts, and materially improve the quality 
of their output by adopting a different process than the one now 
being used. A canned article of decided merit is put up by 
some housewives by cooking the prunes in the fresh pressed 
juice of the grape, this process lending a flavor that is decidedly 
lacking where the prunes are cooked with water and sugar. 
If any of the local canners have ever tried this process it is 
unknown to the writer, but the experiment is well worth trying. 

Alaska Sardines.—Plans are being made on the Coast for 
the establishment of sardine canneries in Alaskan waters, and 
the coming season will probably witness the opening of at least 
one small plant. J. K. Body and W. R. Bayers, who have 
interests in the sardine canning industry in Maine are attempt- 
ing to interest Coast capitalists in the opening of this industry. 
It is claimed that on Behm Canal, near Ketchikan, Alaska, 
small herring have been found in great numbers, and the fish is 
declared to be of excellent quality. The promoters mentioned, 
plan to establish a floating cannery in this locality. 

Coast News Notes.—The salmon canning season of the 
Parks & Halferty Co., at Aberdeen, Wash., is over and Manager 
Parks is busy figuring up the season’s pack which is heavier 
than has been the case in many years there. 

At the annual meeting of the stockholders of the North 
Alaska Salmon Co., at San Franclsco, the following list of 
directors was elected: Juda Newman, Simon Newman, J. Stern, 
S. J. Newman and J. P. Haller. The president’s report was 


very satisfactory, although there was no dividend declared. 
The directors organized by electing the following officers: , 
J. Newman, president; Simon Newman, vice president, and 
J. Stern, secretary. The Griffith-Durney Co. handles the out- 
put of this company’s canneries. 

The ship Atlas, recently purchased by the Alaska Packers’ 
Association, will henceforth be known as the Star of Lapland. 

Several new canneries will be in operation in Alaska next 
season, among these being plants at Seldovia, Bristol Bay and 
Hawk’s Inlet. 

The Central California Canneries, which operates a plant 
at Rio Vista, is making arrangements to put up tomatoes next 
season and a large territory in that section will be planted to 
this vegetable. 

Arrangements are being made by San Francisco capitalists 
for the erection of a condensed milk factory at Hume, near 
Oroville, Cal. BERKELEY. 


Is the Retailer Worth Going After ? 


Read What an Ex-retail Grocer Has to Say on the Subject—He 
Withholds his Name From Print for Reasons of His 
Own, But We Have it on File in this Office. 


Mr. EprTor:— 

It seems to be generally conceded by those who have so far 
expressed an opinion on the matter, that the average retail 
grocer is badly deficient in his practical knowledge of canned 
goods. That he has no technical information as to the exact 
methods employed in this industry, and could not intelligently 
describe the process of packing any one single article of canned 
food. These opinions are given with, of course, the usual 
exceptions that are accorded to any general statement, and the 
writer will say that as far as his observation goes this assump- 


Record the RYDER CAN 


Western Agents: SPRAGUE CANNING MACHINERY CO. 
5 WABASH AVENUE, 


CHICAGO, ILL. 


Season of 1908, we placed Markers in 9 factories. 

Season of 1909, we placed Markers in 78 factories, 
with 27 REPEAT orders. 

Season of 1910, 103 factories were equipped with 
our Markers, with from | to 6 in each factory, with 
32 REPEAT orders. 
machine, ordered FOURTEEN additional. 


We have them in factories from 
Australia. 


LET US MAIL YOU CIRCULAR MATTER 


§. M. RYDER & SON, Niagara Falls, N. Y, 


S. O. RANDALL, Marine Bank Bidg., BALTIMORE, MD., 


One firm, after using one trial 


Vermont to 


AGENT FOR BALTIMORE DISTRICT 
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tion is correct. Very few retailers pay any attention to these 
goods from this standpoint: the average grocer handles canned 
goods only for the amount of profit there may be for him in 
those he can sell, The whys and wherefores of their produc- 
tion seem to be none of his business. He does not handle them 
in an intelligent way or in a way that might sell two cans of 
goods where he now sells one, and is also utterly unable to put 
up an argument in defence of these goods when their healthful- 
ness and purity are attacked by his customers. While forming 
one of his most valuable assets in that he not only sells them at 
a good profit, he is also able to use them to a greater extent 
than any other goods as a decorative feature of his store and 
show windows. 

There seems to be no good reason for this lack of informa- 
tion on the part of the retail grocer, other than that the canner 
has not exerted himself to educate him. While the manufac- 
turers of many other food products have gone to great expense 
and trouble to enlighten both grocer and customer as to the 
value of their special line, no systematic effort has been made 
by the canner to this end, except in some isolated cases. 
At least this is the experience of the writer who was a retail 
grocer for quite a few years in the past. No effort has been 
made to place in his hands information concerning canned goods 
in a way that he could not overlook, and as a result the retailer 
is simply suffering from a lack of attention. 

Would it pay to educate the retail grocer? Undoubtedly 
it would give enormous returns for the trouble and expense of 
the work. The retailer is and must continue to be by far the 
most po’ent factor in the distribution of canned goods, and if a 
more friendly feeling were engendered as between packer and 


grocer, half the battle would be won for an increased 
consumption. 


As to the possibility of bringing this about the writer does 
not believe the case is hopeless, in spite of the pessimistic view 


‘taken by the editor of the Canner recently, in some comments 


bearing on this matter. We will agree with him in that the 
task is a large one, but think it can be undertaken at least on a 
moderate scale, and in view of the possible results, would be 
well worth the effort. The writer will now outline the method 
of bringing this about as it occurs to him. 


It is this; place in the hands of as many retail grocers as 
possible, and of only the more progressive of these in their com- 
munity, copies of a good trade paper like the Baltimore TRADE 
or the Canner, and have the subscriptions paid by the can- 
ning trade. Let this work be taken up by the National Can- 


ners’ Association, who will first address a circular letter to its 
members outlining this proposition, and asking each how many 
subscriptions he will stand for this purpose. Certainly very 
few canners of any note would refuse to pay from ten or fifteen 
to fifty subscriptions for a program of this kind. Let these sub- 
scriptions run for three months, six months, or more as may be 
determined. 


Next have as a strong feature in these papers during this 
period well written articles of a nature that will tend to educate 
the retailer in regard to canned goods. A suggestion here 
would be that these reading articles be prepared by some of the 


leading canners at the invitation of the National Canners’ Asso- 
ciation, and consisting of a series describing the methods of 
packing, grades, etc., of each important article of canned goods. 
In addition to this any other matter of a nature that would 
either tend to enlighten the retailer, or go toward harmonizing 
the relations between these two branches of the trade would be 
legitimate matter. These articles should be addressed to the 
retailer, and if possible his attention directed toward them by 
the publisher. If requested, the writer would undertake to 
have an article of this kind prepared, dealing with the process 
of canning salmon. 


What Some Users Say: 


“We run for weeks and did not lose a can.” 
“No need for poor cans unless you want them.” 


“We have the seamer running fine, have not lost a can in two 


weeks.” 
‘(We run hundreds of cases and not a can lost.” 
The can stands still. No slop, no waste. 


This machine is designed for sealing open top cans after being 


filled. 


The operator places the filled can, with the cover in position, 
‘Lhe can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 
These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


on the conveyor on the left as shown. 


THE CAN 
STANDS STILL 


A Great Success. 


Why Not Use Them? 
The Improved Lock and Lap Side Seam for Open To 


“STEWARD” DOUBLE SEAMER, No. 6 


Double 


With Automatic Feed For Round Gans 


Seam cans was ORIGINATED, DEVELOPED AND PATENTED 


by 
We are the sole owners of this patent. 


All persons are warned against infringing this patent by mak- 
ing or using sanitary cans with lock and lap side seam. 


MANUFACTURED BY 


L. & J. A. STEWARD 


Rutland, Vt. - 
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In compiling the list of retail grocers who would comprise 
the beneficiaries under this plan, the aid of some prominent 
wholesale grocers in each State could be invoked, so as to ensure 
that these papers would as far as they went reach the hands of 
the right people. 

Now the letter to the retail grocer, advising him of this 
plan and of his selection to help carry it out, should be made as 
strongly personal as would be consistent with good business 
taste. A reference to some wholesaler in his State would be 
pertinent, in event of the latter having assisted in preparing the 
list, also that of the nearest canner in his vicinity who had 
helped out these subscriptions. Above all the compliments of 
the National Canners’ Association should be extended him, and 
with a letter such as Mr. Gorrell could dictate there would not 
be much left undone toward securing his sympathy and arous- 
ing his interest in this campaign. Once placed in his hands 
and his attention directed to either of the excellent papers we 
have mentioned, it can be safely assumed that a large majority 
of these grocers would not only read them carefully, but would 
also continue their subscriptions after their gratis term had 
expired. The market reports alone, coming from the strictly 
reliable sources that they do, would, it must seem, be invalua- 
ble to him. The special articles mentioned here to run as a 
' feature would be particularly valuable to him, and if kept on 
file would furnish him a volume of information as a reference. 
Beside each issue of these papers contains many other items of 
a character, both interesting and useful to any retailer. 

If this work were kept up and a new lot of retailers taken 
on after the subscription term of the first had expired, it will 
be seen that in a year or soalarge number of them could be 
reached, and there is hardly any doubt but that a large percent- 
age of them would display much more activity and interest in 
canned goods, both in pushing their sales with the customer, 
and also in defending them from misrepresentation, through 


their more extended knowledge of their value and excellence. 
It must seem only logical to be able to convince them that the 
benefits of this plan are mutual, and fifteen, twenty, or twenty- 
five thousand retail grocers, whom it would appear could be 
brought in line under this plan almost at the start, boosting for 
canned goods, would surely do something toward increasing and 
extending sales of these goods. Any campaign of advertising 
without taking the retailer into account and his sympathy 
enlisted, would appear to the writer to fall much short of the 
mark intended. Everybody of course is familiar with the 
methods of demonstration employed by some of the biggest 
advertisers and sales promoters in the country. 

Since outlining these suggestions the writer is pleased to 
notice in a recent copy of the Canner that one of the features 
embraced in this argument, that of educating the grocer in 
canned goods through a series of articles devoted to that pur- 
pose, has actually been put into effect by the Interstate Grocer 
which is now publishing them. This is excellent, as the more 
of this kind of literature that is put into the hands of the grocer 
the more far-reaching will be its effect. And for the reason 
that the mediums suggested in this article are devoted entirely 
to the canning and packing trades, their advent into the realms 
of the retail grocery trade as an additional factor, would exert 
a powerful influence in the right direction. 

Now the cost of this campaign divided between 1,000 or 
2,000 canners would not be a matter to cause any heartbreak- 
ing. The amount of work involved is of course voluminous, 
but so would be that of any movement directed toward this end. 
It is possible, however, that this plan may not be feasible on 
account of objections not apparent to the writer. It is at least 
definite and may serve as a ground work to awaken interest in 
the matter that may result in a better one being evolved. 

‘In a multitude of counsel there is wisdom.’’ Let us hear 
from the next in line. NORTHWESTERN. 


QUANTITY—oi you suffer on account of “Poor Crops”? 


We delivered this year (O per cent. on SWEETS: 
on ALASKA GO per cent. 


Have you suffered on account of poor QUALITY? 


Let US Remedy Both Troubles 
Think it over! 


There’s a Reason 


LEONARD SEED COMPANY 


Chicago 
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Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. 1, 2, 3 
—Delaware Avenue, Water aud 
Pine Streets. 


Pennsylvania Stores—Front, Pine and 
Water Streets. 


Pennsylvania Tobacco Stores, Bonded 
—Front, Water and Pine Streets. 


Sixteenth Street Stores — Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
Merchandisé. 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 
PHILADELPHIA 


Best Warehouses for 


Canned Goods 


In the Heart of the Jobbing District. 
Direct Railroad Track Connection. 
In close proximity to Steamship Piers. 
ADVANCES MADE 
NEGOTIABLE RECEIPTS ISSUED 


Storage Labeling Distributing 


STICKNEY Double Pineapple Grater 
SYRUPING MACHINE (With Hopper Removed.) 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect work. . . . 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . 


SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


round or square cans or glass jars. 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT 
SPRAGUE CANNING MACHINERY COMPANY, 


FOR 


NEW ENGLAND STATES. 


The large-tooth saws on the two upper spindles coarse grind the fruit which passes 
down to the fine saws on the two lower spindles; from there it falls into a tub placed 
under the machine tc receive it. This machine is well braced and the workmanshiy 
is of the best; the gears are cut from the solid and the saws are all milled from solid 
blanks which gives a cutting edge to two sides of the tooth. The Hopper and discharge 
shoots are lined with white pine. 


THE JOHN R. MITCHELL COMPANY, 
Foot of Washington Street, ; BALTIMORE, MD. 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY, 


BALTIMORE, MD. 


A. I. JUDGE, - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
Established in 1878. , 


TERMS OF SUBSCRIPTION, 


Payable in advance on receipt of bill. 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
ree for paid annual subscribers; other parties will be charged $200 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions among themselves on all matters pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 


letters wili ve ignored. A. I. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, DECEMBER 23, 1910. 


EDITORIAL JOTTINGS. 


God rest ye, merry gentlemen, and may your Christmas be 
a most happy one, and your New Year filled with health and 
prosperty. 


BLESS US EVERY ONE!”’’ 


When Christmas jingles fill the air 
And all men’s hearts are sweet; 
When little child in gladness there 
Goes by on dancing feet; 

When all the world seems given o’er 
To merriment and fun, 

I love to say with Tiny Tim: 
**God bless us every one!”’ 


When hearts wake up to golden deeds, 
And selfish thoughts have fled; 
When holly decks the festal hall, 
And mistletoe’s o’erhead; 
When sweetness in the cup of life 
Flows till the brim’s o’errun, 
I love to hear poor Tiny Tim’s 
‘“God bless us every one!”’ 


The metal of the man now rings 
True to the stroke of truth, 

And memory like a thousand springs 
Flows back in floods of youth. 

So, tripping with the joyous throng 
From morn till day be done, 

I love to say good-night like Tim: 
“‘God bless us every one!’ 


When windows gleam along the street, 
And little faces press 

Against the gleaming panes so sweet 
With wish and dream and guess; 

When human love and pity take 
Their sweet ‘‘His will be done!”’ 

Oh, then I say with Tiny Tim: 
‘‘God bless us every one!”’ 


God bless us in our widening heart 
Of love and peace to see 

That in the wide world far apart 
And close and near there be 

Joy for the humble and the weak 
As well as for the strong, 

And spirit of the heart to speak 
Tim’s prayer for all the throng! 


—The Bentztown Bard in ‘*The Sun,’ 


Give up business and enjoy this festal time. There is no 
holiday in the year’s calendar that stirs up the best in human 
nature as does this feast of Christmas. AlJl Christianity cele- 
brates it, and the world is better for doing so. You will lose 
nothing by doing so for the relaxed mind gains strength by the 
rest and you will be in better condition afterwards to meet the 
problems of your business than you were before. 


We see many Iconoclasts seeking to destroy the happy 
myth of Santa Clause. It is a dispicable practice on their part, 
for there is nothing in all the world that gives so much genuine 
pleasure to the young as this innocent deception, and those who 
seek to rob the child of this enjoyment are, to say the least, 


cruel and heartless. For when the secret is out there is no 
more joy in the Christmas awakening for the child. 


The cloak these ruthless destroyers of young pleasure try 
to hide behind—that is a deception, an untruth—is too flimsy 
for consideration. If the lives of these moralists during the 
year contain no darker secret than this, then they are indeed 
blessed. 

Let the innocent myth exist and help it to exist, putting 
by these hypercritical distinctions for the time, at least, if only 
for the genuine pleasure it gives to the little innocents. 


Just to be inconsistent, after telling you to devote this time 
to pleasure and recreation, we are going to call you back to 
business in order to point out a move in the right direction by 
the National Canners’ Association. We will comment on this 
at greater length next week, but read the following letter, sent 
out by the secretary, Mr. F. E. Gorrell, and a little reflection 
will show its possibilities. This letter bas been sent to all the 
minor Associations, and we hope the suggestion will be taken 
up by every one of them. 

BEL AiR, MD., Dec. 19, 1910. 
Mr. J. W. MCCALL, President, 
Illinois Canners’ Association, 
Gibson City, IIl. 

Dear Mr. McCall:—We would suggest that your Associa- 
tion hold a meeting of its members during the Milwaukee Con- 
vention, and will be glad to see that a proper room is reserved 
for that purpose. 

We learn that some of the State Associations are applying 
for space for an exhibit to the Machinery Association. If prac- 
ticable, we think, this is an excellent idea, and we hope that 
you will give it consideration. 

It is the desire of the Executive Committee to have our 
State Associations take as prominent a part as possible in the 
Milwaukee Convention, and any effort that you make with this 
in view will be most warmly welcomed. 

Please let us hear from you as soon as possible, regarding 
this, as we would like to make the announcement in the official 
program January 4, I9QII. 

Yours very truly, 
FRANK E. GorRRELL, 


Signed MB. Secretary. 
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How Long Will Salmon be a Staple Food? 
By Daniel L. Pratt, in Pacific Fisherman. 


The gradual increase recently in the price of canned salmon 
causes some one to ask the question, ‘‘How long will canned 
salmon remain a staple ?’’ 

This is a problem which has been bothering the heads of 
more than one of the packers and brokers of the Coast. Itisa 
question which entered into the naming of the opening prices 
for the past several years. We think that we can truthfully 
answer this question by stating that canned salmon will remain 
a staple just as long as the packers of the Pacific Coast can 
keep it so. 

The increase in price during the past few years has meant 
little if any more profit to the salmon packer; We doubt that 
if in the case of most grades it has meant any more profit. It is 
an increase that has been brought about by the necessities of 
the business, principally the increased cost of labor, supplies 
and raw material. One Alaska packer stated to us recently 
that the price of $1.35 named on Alaska Reds this year did not 
mean as much net profit to him in view of the increased cost of 
production as a price of $1.10 did five years ago. The only 
reason, he said, that the price hadn’t been increased sooner, to 
meet these conditions, was that the markets didn’t at that time 
warrant it and that the packers consequently had to be content 
with what they could get and take a very small profit as a 
result. As soon as the expansion of the markets placed the ~ 
packers in a more independent position—that is, as soon as the 
demand equaled and exceeded the supply, it was only natural that 
these packers, who had been fighting the game for a dozen of 
years to bring the business to a point where they could make 
money, should increase the price to a point where this legitimate 
profit would come to them. 


LABEL HAND? 


A BUSINESS PROPOSITION. 

So far as the mere question of supply and demand is con- 
cerned, the situation this year and last year warrant a much 
higher price than was established. But the salmon packers 
realized that too large an advance would put the retail price of 
salmon to a point where it would no longer bea staple but would 
become a fancy food article. So they kept the price within 
reasonable bounds. 

This was not done by any means from a purely philan- 
thropic standpoint. It was just a plain business proposition. 
The secret of the success of.the present salmon market lies in 
the fact that at its price canned salmon is the cheapest and most 
wholesome food product procurable in the markets. As long as 
it continues to be, these markets will remain invincible. But 
when the price is forced up t> where the people can nu longer 
buy it as a staple food, then its consumption is bound to be more 
or less seriously affected. 

This will never occur as a voluntary move on the part of 
the.packers. If it should ever come about, it will be because 
the cost of production forces the price up in order to give the 
producers a living profit. Sockeyes and Columbia River Chi- 
nooks, on account of their scarcity, have already become, in a 
way, a fancy food, but there is a fixed, legitimate demand for 
limited supplies of it as such. Even at that, both of these 
grades remain still in the staple class as compared with meats 
and other foods. But we hope it will be many years before Red 
and Pink salmon are forced by reason of the cost of production 
into the fancy canned goods class, and we believe it is the 
desire of the packers to keep them staples as long as the econo- 
mic conditions of the industry will permit. 


A certain Canner wants to buy just what you have 
too much of. A glance at the ‘‘For Sale’’ page will give you 
the answer to the puzzle—read it carefully. 


THE BURT - LABELING MACHINE 


Does so much faster, better and cheaper work that hundreds of canners commenced using 


it years ago. 
likely have paid for it! 


What you have already lost through being without this machine would very 


Better look iato this to-day-.-just write us what size er sizes of cans are used and the 


probable output. 


BURT MACHINE COMPANY, 


BALTIMORE, MD. 
IN WRITING ADVERTISERS, KINDLY MENTION 1HE TRADE 
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A GOOD LABELING MACHINE 


THE... 


NAP P== 


It certainly pays to use this up to date labor saver. 

The Knapp Boxer is the only Machine made for boxing round cans. It is a very important adjunct 
to the Knapp Labeler, and is used in hundreds of factories. The Knapp Labelers and Boxers are pract- 
ical machines, simple in construction, and thoroughiy dependable. 

We have made some important improvements in the Labeling Machine which will be incorporated 
in our 1911 model, and it will pay old users of the Knapp as well as prospective ones to carefully exam- 
ine it at the Convention to be held the second week in February, next. We are now booking orders for 
the season of 1911, and are prepared to make exchange deals, also to rebuild old type Knapp Machines 
when in good condition. 
It pays to have the best possible outfit for labeling and boxing cans, and a look at the Knapp method 
will soon convince you that it is the only way. Write us now. 


THE FRED. KNAPP CO., 


330 Monadnock Block, Chicago, III. WESTMINSTER, MD. 


THE BLAKESLEE 


SIMPLICITY GAN-RIGHTING MACHINE | /4€ METALLIC DECORATING CO. 
GOLD AND SILVER 


is becoming as indispensi- 


ble in the modern Canning LACQUERING OF PLATE 
factory as is the Capping FOR ; 
machine. 


Open Top and Sanitary Cans 


Don’t you want one or more for your Corn or Tomato Pack? 


They are adjustable for TIN PLATE DECORATING 


No. 2, No. 2% and No. 3 
IN ALL ITS BRANCHES 


cans. 
They will pay for them- Lacquering and Printing of Plates 
selves in one season. to stand Processing a Specialty 


For further information, 
etc., address AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


A. K. ROBINS & CO., Agents, 


Baltimore, Md., 
WORKS AT BROOKLYN, N. Y. 
or the manufacturers, WITH R. R. SIDETRACK AND 
NEW YORK FREIGHT RATE. 


BURDEN & BLAKESLEE, 194 CHAMBERS STREET 


CAZENOVIA, N. Y. _ NEW YORK 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
, Changes and Outlook. 


New York, December 21, IgIo. 
The Market.—Probably to say that not much change has 
occurred since last week is stating the situation substantially as 


itis. Trade is proceeding upon lines which indicate that per- - 


haps conditions will be better later, but for the present buyers 
are careful about taking holdings. In some instances it is the 
inventory season which interferes, while in others there is evi- 
dence of waiting for something to develop different from what 
has yet occurred. It might be said that favorite lines are selling 
with considerable liberality, though that would be largely a 
relative assertion. In some instances they are moving with 
more liberality than in others, but in the main business is quiet 
and probably will be until after the turn of the year and the 
revival of trade which comes with it. 


Tomatoes.—The situation is practically unchanged from. 


last week. Perhaps in some quarters it is no more than accu- 
rate to say that the market has improved, though this is largely 
a matter of conjecture. Buyers are not very anxious to place 
orders beyond satisfying their immediate requirements except- 
ing here and there. Trade depends in some degree upon the 
attitude of the buyer, whether he thinks trade will be done 
upon a higher basis later or not. If he thinks it will he is ready 
to take hold now, but if he belongs to that more or less liberal 
class who believe that prices will not be higher in the near 
future, then he doesn’t care particularly about loading up at 
present. Full standards at 75c. is about the figure now, though 
it is said that this figure has been shaded in some instances. 


Special Eastern Agents for. 


The “Sprague” 
Line of Canning Machinery 
‘*‘Hawkins’’ Continuous Capper, 
**‘Colbert’s Rotary’’ Tomato 
Filler, Model ‘‘M’’ Corn 


Cutters, Corn Cookers 


If it is 
| used ina Silkers and all 
{ 
oe Machines for 
| Factory 
| We sell it 


Canning Purposes 


608 Page Catalogue 
, for the Asking 


Cans, Shooks, 
: Solder, Crates, 
Climax Flux, 
**‘Lockwood”’ 
Gas Machines, 
Tools, Ete., Ete. 


Unless there was a good reason for it shading this figure would 
convey some sense of poor quality. No. 2s are unchanged and 
5734¢. to 60c. seems to be about the figure asked. No. 1os are 
steady, though demand is not heavy. 

Corn.—lIn nearly all instances buyers are careful about 
placing large orders, pending inventory time and the turn of 
the year. Occasionally one comes into market who must have 
goods and that means a considerable addition to present busi- 
ness. It must be confessed, however, that the buyer who takes 
hold as though he really meant it is scarce. He has not been 
discovered in large numbers recently. Maine corn is steady, 
but buyers are not looking for large lots. New York State is 
quiet, though firm, and buyers are conservative in their opera- 
tions. Southern Maine style is held up to about former figures, 
while western is steady, though movement is limited to small 
lots. The situation doesn’t change much, and the statistical 
position warrants a continuation of present conditions. 

Peas.—Most holders are firm in their views, even though 
movement at present is light. The state of the market seems 
to point to better business in the near future, and more or less 
important sales as soon as buyers make up their mind to do 
business. Western stock is held steadily up to quotations, even 
though movement is light, while eastern pack is unchanged and 
holders are refusing to make concessions for the sake of secur- 
ing business. The total supply is understood to be light, rela- 
tively, though perhaps there are sufficient to carry the trade 
through to the new season. 

Beans.—No change has been made in the general market. 
Southern string might possibly be bought a shade below former 
figures, but as a rule the market remains unchanged since last 
reports. Baked grades are fairly active, though individual 
purchases are small. 

Asparagus.—The market continues as previously reported, 
with business done in small lots only, and with sales made at 


Lewis Power Can Tester 


CAPACITY, 12,000 NO. 2 OR NO. 3 CANS 10 HOURS. GALLONS, 6,000 
ALSO MANUFACTURER OF 


Pineapple Peelers and String Bean Cutters. SECOND-HAND MACHINERY 
FOR SALE; Steward Sanitary Can Double Seamer and Lineing Machine 
for No. 2 and No. 1o cans. Also lot of Can Dies, all Sizes, with Cap 
Dies for same, Very cheap. ; 


E. J. LEWIS, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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outside quotations. In some instances business has been 

done at a higher range, due to a favorite brand or some other 
reason which influenced that particular sale. In most instances, 
however, quotations prevail and the situation offers no features 
since last reports. ; 

Spinach.—The market is steady, with holders firm in their 
views, and business done upon a basis of a relatively high range 
of values. Supplies are not liberal, consequently holders are 
anxious to obtain full prices for their goods. 

Pumpkin.—The market is steady, though here and there 
a scale is made at full outside quotations. The market has 
fluctuated somewhat since Thanksgiving, but at present is back 
again to former level. 


California Fruits.—The market remains substantially as 
it has been, with peaches and one or two other favorite fruits 
held firmly up to quotations and an advancing tendency shown 
in some instances. The supply is not over abundant, though 
here and there it may be pointed out that sales have been made 
at full outside quotations, chiefly in small lots. Sometimes 
holders refuse to accept any offer, preferring to wait until de- 
mand revives, anticipating considerable advances in price at 
that time. In nearly all instances the change has been too 
slight to amount to anything. 


Southern Fruits.—Peaches are held firmly up to quota- 
tions, but movement is somewhat restricted and sales have been 
made in a small way only. Conditions seem to favor holders 
rather than buyers, though it is impossible to say what will 
occur later. Asa rule, however; the supply is not over liberal 
and sales are made with that situation in mind. 

Apples.—The canned apple situation remains. unchanged, 
with the possible exception of slightly firmer prices here and 
there. It might be pointed out perhaps, that here and there 
a holder was ready to sell at former values, but it would be dis- 
covered in a majority of instances that such cases are due to a 
desire to dispose of his holdings and do not represent any par- 
ticular decrease in demand. Prices are high and tending up- 
ward, and the supply of canned stock available is sufficient evi- 
dence that prices will remain as they are indefinitely. 


Salmon.—The market is steady at high values. While 
buyers have not begun their inquiries for the February consum- 
ing season yet, it is well understood that the liberal demand is 
to come, and there are those in the trade who are wondering 
from whence the supply will come. The situation is scarcely 
ditferent from last week. Holders demand full outside figures 
in most instances, and that means prohibitive rates in nearly all 
cases. Shipments arriving are largely to fill orders previously 
placei, making the present condition rather discouraging to 
men who must buy. The future hasn’t much encouragement 
for the buyer. This applies equally to all varieties and all 
- grades. They are all affected alike. 

Sardines.—The domestic market remains unchanged from 
previous reports, and holders are firm in their views, though 
here and there a man sells what he has at a slight reduction. 
The market is firm, however, on all favorite grades and varie- 
ties, and prices are steady ac full outside quotations. 


Hupson. 


How Do You Weigh Your Cans ? 


We have just recently received a letter from Scely Bros., 
Blaine, Wash., makers of the Hughlett Can Lacquering machine 
for fruit, vegetable and salmon canners, advising that they have 
completed a machine for weighing cans, and that they will offer 
this machine to the canners in time for next season’s pack. 

The machine was put on exhibition at Seattle about a 
month ago, and salmon canners who were invited to inspect it 


Not an Enterprise 
for the “Quitter.” 


“If there is one enterprise on earth,” says John 
Wanamaker, “that a ‘quitter’ should leave severely 
alone, it is advertising. To make a success of 
advertising one must be prepared to stick like a 
barnacle on a boat’s bottom. 


He must know before he begins it that he 
must spend money—lots of it. 


“Somebody must tell him that he cannot hope 
to reap results commensurate with his expenditure 
early in the game. 


“Advertising does not jerk; it pulls. It begins 
very gently at first, but the pull is steady. It 
increases day by day and year by year, until it 
xerts an irresistible power. 


pronounced the machine a success. It is simple, durable and 
accurate and will weigh cans at the rate of 120 per minute. 
Seely Bros. advise that they are now ready to take orders for 
the machine, and in view of tbe many ‘‘Net Weight’’ bills now 
being offered to Congress, and the likelihood of one of them 
being enacted into law, makes it imperative that every canner 
investigate any machine that will enable him to produce cans 
of uniform weight. 


TIN STRIPS AND CIRCLES 


BOUGHT BY 


AMMIDON & CO. 


31 South Frederick St., Baltimore, Md. 


Can furnish you 
with any color-- 


JOHN G. MAIERS’ SONS 


WE HAVE BEEN MANUFACTURING LACQUERS FOR CANNERS’ USE FOR ABOUT THIRTY YEARS 


} DEEP ORANGE DEEP BLUE GOLDEN COPPER’ ETC. 
IF YOU HAVE SOME VERY RUSTY CANS’ USE 


MAIER’S SILVER LACQUER 


Baltimore, Md. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application. 


Wanted. 


- One Copper Jacketed Kettle, 75 or 100 gallons capacity. 
State condition, tilting or stationary, bottom outlet, price, etc. 


Address, ‘JACKET KETTLE,”’ care The Trade. 


Wanted. 


est price and state condition. Address, 
“TYE PEELER,’’ care The Trade. 


Two Boilers for Sale. 


To a quick buyer. We offer two 50 horse power Basshor 
& Co. boilers, horizontal, return tubular. In good condition. 
Write at once. Address 


‘‘BOILERS’”’ care The Trade. 


CANNING OUTFIT FOR SALE CHEAP. 


I desire to go out of the canning business, and for this rea- 
son will sell my entire plant and the ground it is built on, or 
will sell the machinery and hold the factory and ground. There 
is about one acre of ground and suitable building. If you are 
interested will be glad to quote price on the whole, upon appli- 
cation. Have the following lot of canning machinery, for which 
I will take $800 for the entire lot, if prompt sale:— 

Two 80 h. p. Upright Boilers, 4 ft. wide, 10 ft. high. . Guaran- 
teed to be in first-class condition. 

One 12-Horse Power Steam Engine. 

Four Process Kettles, 3 ft. 4 in. in diameter. 

Three 40-Gallon Copper Jacketed Kettles, good as new. 

One Cyclone Pulp Machine, good as new. 

Thirty Process Crates. 

Two Stevens Filling Machines, adjustable to any size. 

Other small canning factory requirements. 

Factory is located in the tomato growing section of New 
Jersey, on the P. R. R. It can be rented for $100 a year (to 
party who buys the machinery), or bought for a correspondingly 


low figure. Address, ‘‘JERSEY,’’ care THE TRADE. 


Canning Factory Wanted. 


Wanted:—To buy or lease, small tomato canning factory. 
Must be located in good tomato section where at least 200 acres 
can be contracted. Address, 


‘* BUYER,”’ care The Trade. 


For Sale. 


One Lang Wire Solder Making Machine, just the thing 
for factory desiring to make their own Wire Solder. 


Address, E. F. KIRWAN & CO., Baltimore, Md. 


Factories For Sale. 


The season of 1911 will find many of the large manufactur- 
ers of catsup operating their own canning factories. Many of 
them are offering to buy established plants if located in proper 
section. If you desire to sell your plant, or any part of it, 
place a small advertisement on the ‘‘For Sale’ page of THE 
TRADE. It is watched closely every week by hundreds of con- 
cerns who are possible buyers. Read the ads yourself, and 
answer those in which you are interested. 


One Lye Peach Peeler; give capacity and make. Name low- 


For Sale. 


One copy each of Volumes I and II of the book ‘‘American 
Commercial Methods of Manufacturing Pickles, Preserves, etc.’’ 
Practically new, all pages intact and unsoiled. Will sell for less 
than the original selling price. Address, 

‘“COMMERCIAL METHODS,”’ care The Trade. 


Canning Factory Wanted. 


Owners of factories who desire to sell will find possible 
buyers by reading over the ‘‘Want’’ ads in THE TRADE. 
Almost every week some new buyer is on the lookout for an 
established factory, and a sale can be brought about if location, 
price, etc., is right. Im any event read over all the ads and 
keep posted on conditious in the industry. You can’t know 
whether you are interested until you have read each ad. 


For Sale. | 
Mince Meat Chopper, good as new. Also one power Kraut 
Cutter. Address, 


‘‘CHOPPER’’, care The Trade. 


Machinery Wanted. 


Two second-hand Max Ams Double Seamers; must be in 
good condition. Address, 
‘‘PACKER’’, care The Trade. 


Wanted to Buy. 


One second-hand copy of the book ‘‘A Complete Course in 
Canning.’’ Must have all pages and be in fair condition. 
When answering s!ate lowest cash price. Address, 

‘‘COMPLETE,”’ care The Trade. 


Tomato Pulp. 


WANTED.—Red and thick tomato pulp; must be free from 
grit. Send-samples and lowest price to 
THOMAS PAGE, Albion, N. Y. 


Cannery Wanted. 


Wanted to Buy or Lease a cannery in Eastern Pennsyl- 
vania, or in New Jersey, where the best tomatoes and apples 
can be had. Address 2154 East Dauphin St., 

Philadelphia, Pa. 


Wanted. 


If price is reasonable will buy second-hand copy of Vol. III 
‘‘American Commercial Methods of Manufacturing Pickles, 
Preserves, etc.’’ Must be in good condition and have all pages. 
State lowest price when answering. Address, 


‘* PRESERVER,”’ care The Trade. 


Jersey Growers Want Cannery. 


Wanted.—A canning house to open a branch factory near 
Carmel, Cumberland Co., one of the best tomato growing 
sections in Southern New Jersey. Strawberries, peas, lima 
beans, and sweet potatoes also grown in fair quantities. None 
but responsible and experienced canner will be considered. To 
the right parties reasonable inducements will be offered. Write, 

THE JEWISH AGRICULTURAL & INDUSTRIAL 
AID SOCIETY, 174 2nd Ave , New York City. 
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Effect of Grocery Association Incorporation. 


President Lipe of the American Specialty Manufacturers’ 
Association, in his first letter to members since his re-election at 
the recent annual meeting, calls attention to the fact that the 
decision to incorporate the organization under the membership 
corporations law of New York removes the objection heid by 
some large manufacturers to becoming members. Being incor- 
porated, liability for the acts of officers is now placed, he says, 
upon the assets of the association instead of upon the members 
individually, as was formerly the case. 

The statement of President Lipe on this subject is, in full, 
as follows: ‘‘According to the notice given you, the propcsal 
to incorporate the association under the membership corpora- 
tions of New York State was submitted to the recent conven- 
tion, and was, upon the persoual advice of counsel, unanimously 
approved. The actual purport of this is that, as a corporation, 
not issuing bonds or other evidences of interest-bearing indebt- 
edness, liability for the acts of your officers, as such, is now 
placed upon the assets of the association, whereas it formerly 
rested upon the members individually and collectively. The 
latter fact was an objection formerly entertained by some mem- 
bers and also deterred some of the best specialty manufacturers 
from joining the association at that time.’’ 

Members are also urged by President Lipe to keep up the 
use of the stamp or seal of the association as an aid in remedy- 
. ing specialty order conditions. He says: 

‘*The stamp or seal is the principal medium through which 
' the betterment of trade conditions is sought. All but two of 
the members present at the convention reported that they are 
now using it; and, while all of these members reported gradual 
improvement in the prompt filling of accepted and the prompt 
return of orders refused by the jobbers, as well as a decided 


decrease in fictitious orders, as a result of the use of the stamp 
or seal and of the relative educational work that has been car- 
ried on throughout the trade, the conditions in these particulars 
are not yet the best possible. The remedying of these unsatis- 
factory conditions as far as possible, however, must necessarily 
be gradual; but progress to the desired result would be greatly 
hastened and the beneficial influence of the association corre- 
spondingly increased if all members used the stamp or seal on 
their order blanks. It is to the interest of all members individ- 
ually that they do this, and it is urged upon them as a practical 
question.’’ 

Other features in the letter of President Lipe are as follows: 

‘*The principles of the association, as well as the constitu- 
tion and by-laws, remain the same, only necessary technical 
variations, incident to the incorporation, being introduced into 
the two latter, and also except for the provision for the admis- 
sion of associate members at a yearly fee of $25. Associate 
membership is limited to those who are engaged in lines of 
manufacture kindred to the manufacture of grocers’ specialties, 
and such members do not have the privilege of voting, of using 
the stamp or seal, or of actively participating in the work of 
the organization, which are the privileges of active members 
only. A board of directors, composed of the president, three 
vice presidents and nine others, three each of the latter being 
elected for terms of one, two and three years, respectively, now 
constitute the administrative body in place of an executive 
committee. 

‘*The operations of the association now cover practically 
the entire country, and the endeavors of the new administration 
will be energetically directed to the advancement of its influence 
throughout this area. In order to do this to the best possible 
advantage your officers ask for, and, if the association is to 
advance as it should, must have the loyal co-operation of all. 
active members.”’ 


LAIGHT.STREET STORES 


WASHINGTON, WEST & LAIGHT STS. 


On the water-front, in center of Shipping and Jobbing District 


season’s pack of CANNED GOODS from any 
of the docks direct to our warehouses, ADVANCE 
TRANSPORTATION CHARGES and make 
LIBERAL ADVANCES. 


West Side Warehouse Co. 
79-101 Laight St., New York City 


We are prepared to take part or all of a 


LABELING IF REQUIRED. FORWARDING. 
CORRESPONDENCE SOLICITED. 


IF YOU LACQUER YOUR GOODS 


TRY THIS MACHINE FOR 
WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. 


THE HUGHLETT CAN LACQUERING MACHINE 


THE WORK. 


Lacquers the Can all over. 
Puts on a perfectly even coat of Lacquer. 
Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 
The Cost is about % cent per, Case for 
Lacquer material. 
Capacity 2,0co or more Cases per day. 


IF YOU DO NOT LACQUER 


You have Rusty Goods offered for sale with 
your label on them. 


SEELY BROS.. 


BLAINE, WASH. 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order, Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

Advertisements will be carried for one month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WantTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & CO., 103 Park Ave.. 
New York. 


WANTED —Male operators on Power Piesses in can factory. Apply 
AMERICAN CAN Company, Oak and Twenty-sixth Sts., Baltimore. 


WANTED —Hand Solderers on Square and Round Cans, Apply AMER- 
ICAN CaN Company, Oak and Twenty-sixth Sts., Baltimore. 


SITUATIONS WANTED. 


PosITION WANTED :—As Superintendent. .Can pack all lines of fruits 
and vegetables; also Winter goods, such as Sauer Kraut, Sweet Potatoes, 
Baked Beans, Ketchup, Poultry, Ox Tongue, Boneless Ham. Also willing 
to invest money with a good, reliable party. Can remodel plants to best 


advantage to reduce cost of packing. Thirty years experience; best refer- 


ences; understand all up-to-date machinery. 
Address, ‘‘ TEMPERANCE,”’ care The Trade. 


PosITION WANTED.—By party with 23 years’ experience in canning 
fruits and vegetables, and a first-class machinist for the canning factory. 
Can build an entire plant or remodel an old one, and keep the machinery 
in the best condition. Will furnish Ar reference to those interested. 


Address, ‘‘I, N. F.’? care THE TRADE. 


PosiTION WANTED.—By practical and up-to-date catsup cook, all 
grades, with or without presetvative. I also pack a full line of fruit, vege- 
tables, pork and beans, kraut, sweet potatoes, fruit butters, preserves, etc. 
Good handler of Help; best of references. 


Address Box 346, Marshall, Texas. 


PosITION WANTED.—By experienced Superintendent and Processor, 
for tlie season of 1911. Have had 14 years experience in canning fruits 
and vegetables, etc. Can furnish best of references. 

Address, ‘‘N. Y.’’ care THE TRADE, 


WANTED—Position by practical canner of 26 years’ experience on all 
kinds of fruits and vegetables ; also, can pack winter line of goods, such 
as mincemeat, apple butter, catsup, pork and beens, saver kraut and other 
lines. Practical man on all lines of machinery and can produce the goods. 
Best of references from past and present employers. W21l be open for 
position January 1, I19IT. 

Address, ‘‘PRACTICAL CANNER, care THE TRADE. 


SITUATION WANTED.—A competent man of mature age, experienced 
and conversant with grocers and merchants, packers and manufacturers of 
Indianapolis, Ind., and vicinity, to act as special representative and give 
personal attention as sales-manager. Wages or wages and commission 
considered. Packers of canned goods, box makers, can makers, one of 
each, solicited. Highest references given. Address, ‘‘ JOHNSON ”’ care 
The Trade. 


PosITION WANTED—As superintendent or processor for season of 
1911, Have had ten years’ experience in packing peas, corn, tcmatoes 
and pumpkin. Address ‘‘PUMPKIN,”’ care THE TRADE. 


POSITION WANTED—For season I9II as superintendent. Have had 
14 years’ experience packing goods and making cans. Can furnish first- 
class reference frcm s me of the best packers in the business. 
Address ‘‘EASTERN,”’ care THE TRADE. 


POSITION WANTED—As building superintendent or factory superin- 
tendent. Understand the canning business in all its details, and my 
references will prove the same. Iam a married man, 30 years of age, 
with a business education, and I am open for employment now. Prefer 
the South or Southwest. Address Box 251, care THE TRADE. 


There is more Profit in Specialties and Oddities than 
in Standard Packings 


If you agree with this and wish to consider any of 


the following, write for information. 


Turnips. 

Turnip Tops. 

Potato Salad. 

Ham and Cabbage. oe 

Pork and Cabbage. 

Tomato Soup Stock. 

Parsnips, for frying. 

Corned Beef and Cabbage. 

Onions—with and without Sauce. 

Lentils—with and without Sauce. 

Cauliflower—with and without Sauce. 

Asparagus, cut—with Cream Sauce. 

Tomato Extract for making clear Soups. 

Cubed White Potatoes for use in Chafing Dish 
Cooking. 

A Complete Boiled Dinner, comprising Corned Beef, 
(or Ham), Cabbage, Turnips, Carrots, Etc., with Potatoes. 


W. L. HINCHMAN, Ph. G. 


CHEMIST AND ANALYST 
EXPERT IN PACKING AND PRESERVING 


No. 1 W. Main Street, - + Haddonfield, N. J. 


——AT THE—— 


Bat TIMORE THEATRES 
WEEK OF DECEMBER 26, 1910 


FORD'S. 
“THE .THIRD DEGREE.” 


MARYLAND. 
Matinee Daily. 


KEITH STAR ATTRACTIONS. 


AUDITORIUM. 
“THE CITY.” 


HOLLIDAY STREET. 
Matinee Daily. 


“THE WHITE CAPTIVE.” 


GAYETY. 
Matinee Daily. 


“FOLLIES or N. Y. anp PARIS.” 


MONUMENTAL. 
Matinee Daily. 


“BILLY” WATSON’S BEEF TRUST.” 


=> 


CANNERS READY REMINDER 


OF MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF 
RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. S. Hull Mfg. Co., Baltimore. 
Sprague Can’g. Mchy, Co., Chicago 
American Compressor & Pump a. Baltimore. 


Apple Fillers. 
See String Bean Fillers. 


Automatic Canmaking Machinery. 
See “Can Making Machinery.” 


Automobiles. 

Sinclair-Scott Co., Baltimore. 
Bankin$. 

Penna. W.-H. & Safe Deposit Co., Philadelphia, Pa. 
Books fur Canners. 


“A Complete Course in Canning’’ and others 
The Trade. 


Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning ame Co., Chicago. 


Boxes and Box Sho 
Canten Box Co., 


Boxing Machines. 
Burt Machine Co. 
Fred H. Knapp Md. 


Brokers. 
Baker & Morgan, Aberdeen, Md. 
J. D. Blakemore & Co., New Orleans, La. 
Jessup & Roberts, Philadelphia. 


Acme Commission Co., New York City. 


Cans. 
American Can Go., New York, Baltimore, Chicago, 
San Francisco 
Continental Oan Co. Eyenenne, Chicago, Baltimore. 
Sanitary Can Co., Fair 
Southern Can Co., Balt wae 
Wheeling Can Co., Wheeling, W. Va. 
Virginia Can Co., Buchanan, Va. 
United States Can Co., Cincinnati, O. 


Can 
rimpers, Testers, mere, ete.) 
alachine Co., N. 
Bliss Co., — lyn, N. 
Ams Machine Co., Mt. Vernon, 
John R. Mitchell Co., ‘Baltimore. 
Slaysman & Co., Baltimore. 
& Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 


Canners’ Supplies. 
Ayars Machine Co., Salem 
Geo. E. Lockwood Co., 
Sinclair Scott Co., Baltimore 
Sprague Canning "Machinery Chicago. 
enry R. Stickney, Portland. 


Can Markers. 
S. M. Ryder & Son, Niagara Falls, N. Y. 


Can Marking Ink. 
A. E. Macneal, Baltimore. 
Can Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 


Can Straighteners. 
Sprague Canning Machinery Co., Chieaga 


Capping Machines, ints and Hand. 
ates Machine Co., Salem, J. 
ax Ams Machine ’Co., Mt. ¥. 
4 Steward, Rutlan nd, Chi 
anning Machinery Co. cago. 
Sp Renneburg & Sons, Baltimo’ re. 
E. J. Judge, Baltimore. 


Capping Steels. 
Geo. E. Lockwood Co., Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., “Baltimore. 
Sprague Canning ey Co., Chicago. 
& Co., Baltimore. 
H. RB. Stickney, “Portland. Maine. 
Geo. W. Zastrow, Baltimore. 


Catsup Machines. 
Sinclair Seott Co., Baltimore. 
Sprague Canning "Machinery Co., Chicago. 


‘Consulting Expert 
. L. Hinchman, Haddonfield, N. J. 


Chloride of Calcium. 
Sprague Canning Machinery Co., Chicago. 


Clutch Pulleys, etc. 
Sinclair Scott Co., Baltimore. 


Coated Cans. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal. 
Can Co. Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Bal hy 


Condensed Milk Fillers. 
Henry R Stickney, Portland, Me. 
Continuous Line. 
Sprague Canning Machinery Co, Chieago. 
Conveying and Elevating Machinery. 
Bethlehem Foundry & Mach. Co. 
Bethlehem, Pa. 


Cc. S. Harris Co., Roi 
Sprague Canning Machinery Mec Chicago. 


Coppers, Soldering. 
See Canners’ Supplies. 
Copper Jacketed Kettles. 
See “Kettles, Process.” 


Corn Cookers and Fillers 


Corn Cutters. 
Bros., Morral, O. 
Sprague Canning Conning Machinery Co., Chicago, 


Corn Huskers. 
Cannin — Co. Chicago. 
rral Bros., Mor 


Corn Mixers. 
Sprague Canning Machinery Co., Chicago. 


Corn Silkers. 
Sinclair Scott Co., Baltimore. 
Cannin “Machinery be. Chicago. 
rral Bros., Morral, O. 


Cranes. 
Burt Machine Co., Baltimore. 
— Scott Co., Baltimore. 
Canning Co., Chicago. 
Zastrow, Baltimore. 


Crates, Iron Process. 
Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
. W. Zastrow, Baltimore. 


Decorated Tin. 
Metallic Decorating Co., New York. 


Dies, Presses and Tools. 
Ayars Machine Co., Salem, N. J. 
Max Ames Machine Co., Mt. Vernon, N. Y. 
EK. W. Bliss Co. Brooklyn, N. Y. 
Jno. R. Mitchell Co., Baltimore. 
Slaysman é Co., Baltimore. 
Stevenson Co., Baltimore. 
L. . Steward, Rutland, Vt. 


Engines, Boilers ete. 
E. Rennebur, Baltimore. 
Slaysman & 4 


Factory Trucks. 
See ‘‘Canners’ Supplies.’’ 


Filling Machines. 
Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 
Sprague Canning’ Machinery Co., Chicago. 
enry R. Stickney, Portland, Me. 


Fire Pots. 
E. W. Bliss Co., Brook te z. 
Ayars Machine ’Co., S: 
J. S. Hull Mfg. Co., Baltimore. 
E. Renneburg & Sons, Baltimore. 
H. R. Stickney, Portland, Me. 


Gas and Gasoline Engines. 
Slaysman & Co., Baltimore. 


Gasolin 

Standard Oil Co., Nearest Tank Station. 
Grates, Furnace. 

See Canners’ Supplies. 
Hoist and Carrying Machines, 

See “Conveying and Elevating Machinery.”’ 
Insurance. 

Canners’ Exchange, Chicago. 
Jacket Kettles, Steam. 

See ‘“‘Copper Jacketed Kettles.’’ 
Kerosene Oil Syst 

J. S. Hull Mfg Co., “Baltimore. 


Kettles, 
G E. Lockwood Co., Philadelphia. 
Sinclair Scott Co., Baltimore. 

Kraut Machinery. 
John E. Smith's Sons Co., Buffalo, N. Y. 


Labels. 
U. S. Printing Co, Brooklyn, N. Y. 


Labeling Machines. 
Burt Machine Che Baltimore. 


Fred H. Kna Westminster, Md. 
Morral Bros., orral, oO. 
Lacqu 


Burt Co., Baltimore. 
John G. Maiers’ Sons, ns, Baltimore. 
M. L. Barrett & Co., Chicago. 


Lacquering Machines. 
Burt Machine Co., Baltimore. 
Seely Bros., Blaine, Wash. 


Metals, Perforated. 
See “‘Seives and Screens.” 


Mixers, Corn, Mincemeat, etc. 
Sprague Canning Machinery Co., Chicago. 
b & So re. 
wd. nebur; n, 0) 
Geo. W. Baltimore. 


Oyster Measurers. 
Edwd. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 


Oyster Steam Boxes. 


Edwd. Renneburg & Son, Baltim: 
Sprague Canning Machinery Co., ‘Chitago. 
Geo. W. Zastrow, Baltimore. 


Overhead Tracking. 
Bethlehem Foundry & Machine 
Sprague Canning Machinery con Chi 
Harris con Rome, N. Y. 


Pails, Tubs, Bowls and Pans. 
See Canners’ Supplies. 

Paring Knives. 
See Canners’ ‘Supplies. 


Paring Machines, etc. 
Scott Co., 


Pa. 


> rt Machine Co., Baltimore. 
Bort H. Knapp Co., Westminster, Md. 


Duvall, Jr., Washington, D. C. 
Pay Checks. 

See Canners’ Supplies. 
Pea Blanching Baskets. 

See Canners’ Supplies. 


Pea Fillers. 
Ayars Machine Co., atom, | N. J. 
Sinclair Scott Co., Balti 
Sprague Canning ‘Machinery Co., Chicago. 


Pea Separators or Graders, 
Edwd. Renneburg & Son, Baltimore. 
Sinclair Scott Co., Baltimore. 


Pineapple Machinery. 
E. J. Lewis, 
The John R. Mitch 0.5 
Sinclair ~¥ Co., Baltimore. 
Stevenson & Co., “Baltimore. 
. W. Zastrow, Baltimore. 


Presses, Dies, etc. 

See “Dies, Presses and Tools.” 
Pewer Transmission Machinery 

Jones & Laughlin Steel Co,, Pittsburg, Pa. 


Process Kettles. 
See Kettles, process. 


Pulp Machines. 
Sinclair Scott Co., Baltimore. 


Retorts. 
See Kettles, process. 


Revolving Screens, 
See ‘‘Seives and Screens.’’ 


Salt. 
Worcester Salt Co., New York City. 


Sanitary Cans. 
American Can Co., New York-Baltimore-Chicago. 
Co. Fairport, N. X. 
lnd Bridgeton. 
teward, Rutland, Vt. 
Can Co, Chicago, Syracuse, Baltimore. 
United States Can o., Cincinnati, O. 


Sanitary Can Making Machinery. 
s Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, vt. 


Scrap Tin. 
. Ammidon & Co., Baltimore. 


Seeds. 
Leonard Seed Co., Chicago, Ill. 
Everett B. Clark’ Seed Co., Milford, Coun. 
Jerome Bb. Rice Seed Co., Cambridge, 


Sieves and Screens, 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


Scalders, Tomato, etc. 
Machine Co., Salem, N. J. 
rral Bros., Morral, oO. 
Edwd. Renneburg & Son, Baltim 
Sprague Canning Machinery Co., ‘Chicago. 


Soldering Flux. 
Geo. E. Lockwood Co., Philadelphia 

Solder Applied Caps 
E. W. Bliss Co., Brooklyn, N. Y. 


Solder Hemmed Cap 
American Can Co,, New “York, Chicago, Baltimore. 
Continental Can Co., Syracuse, Chicago. 
Virginia Can Co., Buchanan, Va. 
Southern Can Co., Baltimore. 


Soldering 
S. Hull Mf Baltimor 
Sprague Canning Co., Chicago. 
Steam Coils. 
See ‘‘Kettles, Process.’’ 


Stencils, 
See Canners’ Supplies. 


Storage. 
Penna. Warehousing & S. D. Co., Philadelphia. 
International Warehousing Co., Philadelphia. 
West Side Warehouse Co., New York City. 
Quincy Market Cold Storage & W-H. Co., Boston, Mass. 


String Bean Machinery. 
BE. J. Lewis, Middleport, N. Y. 


Machines. 
ling Machines."’ 


Tanks, Iron. 
See Kettles, process. 


Time Checks. 
See Canners’ Supplies. 


Tin Pliate. 
Pope Tin Plate Co., Pittsburg, Pa. 
Jones & Laughlin Steel Co., Pittsburg, Pa. 


Tin Plate Lithographing. 
Metallic Decorating sg New York. 
Tomato Filling Machines. 
See Machines.’’ 


To Buy or Sell Machinery, etc. 
A “For Sale” ad in The Trade, Baltimore. 


Topping and Wiping Machines. 
Ayars Machine Co. J. 
Sinclair Scott Co., ‘Baltimo 
Sprague Canning bMachinery’ Co., Chicago. 


Trucks. 
See (Canners’ Supplies.’’) 


Warehousemen. 
Penna. Warehousing & 8. D. Co., Philaleipnia. 
West Side Warehouse Co., New York City. 
International Warehousing Co., Philadelphia. 
Quincy Market Cold Storage & W-H, Co., Boston, Mass. 


Wipers, Can. 
Morral Bros., Morral, O. 
Sprague Canning Machinery Ce. Chicage. 
Ayars Machine Co., Salem, N. 


Wire Baskets. 
See Canners’ Supplies. 
Wire Cleth, Canners. 
See Pea Sepasatess an and Graders. 
Wrapping 
See “Labeling 


4 
Py 
| 
Machine Co., Salem, N. J. 
orral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicage. 
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BALTIMORE, NEW YORK AND GHICAGO CANNED GOODS MARKETS, 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


CANNED VEGETABLES 


ASPARAGUS* 
White Mammoth No. 2%......... 
‘* Peeled, ‘‘ 
‘Green, 
‘© White, Medium ‘ 2%......... 
White, Small a 
1, In Sauce........ 
se ss 3, In Sauce........ 
BRAND Ratuges Size 1 Whole No. 2.... 
“ce oe ae 3 
se Standard Green‘ 2... 
ae ae 10... 
“ as Cut White 9... 
“ s Western Cut ro... 
“ a6 Stand. White Wax “ 2... 
‘« Limas Extra Graded Green No. 2.............. 


CORN{-No. 2 Harford County Standard............. 


2 Evergreen & Crosby ‘‘ 


‘* 2 Shoepeg 
2 ae Extra ae 
HOMINY{—Fancy Inside Enameled No, 
Standard 
MIXED VEGETA-) No. 2—12 Kinds.... 
BLES FOR ‘ Io 
OKRA AND ) No. 2 Standard.............. 
PEAS*-No. 1 Extra Sifted Early Junes.., 
2 Early June Standard........... 
‘© 2 Extra Standard Junes 
“ ‘© 2 Extra Fine Sifted............... 
2 Early June Seconds.............. 
2 Extra Standard Marrowfats. 
Seconds............. 


erry 


i 


VHD 
an 


a 


CANNED VEGETABLES—Continued. 


SPINACH{-Standard I 10 90 95 
3 25 3 25 3 35 
SUCCOTASH{-Green Beans & Corn No. 2.... go 85 I 10 
Dry Beans & Green Corn 2.... 85  ...... 85 
Maine I Io I Io 
POTATOES}-Jersey No. 87% 95 
75 85 90 
Standard 75 17% 80 

Seconds Jo 72% 77% 
Standard 55 62% 62 
Fancy 3 00 3 10 3 00 
Extra Standard 290 290 285 
Standard 275 2 8e 2 75 
* No. 2 Standard Maryland .......... 55 62% 60 

New Jersey......... 95 T 00 93 
2 75 2 80 2 75 
Fancy Sanitary Cans No. 3......... SA Sacaxaa I 00 


CANNED FRUITS 


- Baltimore NewYork Chicago 


APPLES—New York State No. 7o go 
APPLESt{-Maryland, 2 35 45 2 65 
APRICOTS—California Standards 140 I 45 
BLACKBERRIES$§-Standard No. 75 
75 79 I Io 
CHERRIES§- -No. 2 Seconds, 85 
“ 2 Stand. in Water, Red.......... 75 
” Peeled im Water 236 I 20 
2% Standard, I 40 I 35 
- No. 1 Extra Sliced Yellow, ............ 95 97% 85 
2 Standard Whiite................. go 


Baltimore NewYork Chicago 
#325 310 
275 2 65 
2 85 2 85 "1 
-250 250 
2 70 
2 40 2 40 ae 
_ 
2 25 2 20 * 
2 7° 2 50 
I 20 
37 37 
38 40 
524% 70 
67% 75 75 
70 85 77% 
861 55 a 
I 10 I 40 
I 30 
75 
80 70 
55 62% 60 
250 250 275 
- 
50 
2 40 2 25 3 60 
I 00 I 05 
95 
65 «7% 62% x 
75 
60 
I Io 1 55 
9 
80 85 85 Shee 
75 go 80 
80 20 95 
80 87% 
85 I 00 80 pees 
70 
Say 
go - -2 
go 92% 85 | 
95 “97% | 
I 00 92% Aen 
I 20 95 | y 
85 82% 75 
95 I Io pene ; 
I 00 — 
I 00 
go 80 
115 
75 60 
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CANNED GOODS MARKETS—Continued. 


CANNED FRUITS—Continued. 


PEACHES}-No. 3 Selected, Yellow.................. 

PY PP I 10 

” 3 00 2 30 275 

PEARS—Mich. Peeled Water SS ee I 60 I 25 

2 Seconds in Water....................... 

PINEAPPLE* Bahama Sliced Extra No. 2 00 
Grated ”’ I 15 205 

Sliced Std. * 2 .... 1.00 3 00 I 20 

ae Hawaii Sliced Extra ” 2%..... 2 40 2 20 215 

» ie Stand. " 2%..... 2 20 I 95 1 85 

Grated Extra 2 1 80 I 60 I 65 

od Pr Siam. I 25 I 45 

” Shredded Syrup ..... § ...... 6 25 

Crushed Water’ 10 ..... 475 5 75 

PLUMS—Michigan Water 85 
Syrup 95 

STRAWBERRIES§- —Extra Stan. Syrup No. 2...... 85 75 I 10 
Standard Water ”’ Io...... 5 co 5 00 6 co 

id Extra Preserved set Oe I 50 I 40 I 40 

Standard 7°-75 75 go 

Extra Preserved 75-80 _......... 85 


CANNED FISH. 


2 50 2 25 2 40 
4 50 4 50 450 
67%-7o 65 7° 

I 45-I 50 147% 1 35 

ed Flat I 95 2 Io 

» Red Alaska Tall I 75 1 80 

Cohoe Tall PP I 60 

Pink Tall I 20 I 15 

SHRIMP}j-Wet or Dry No. 1..........c0...:seceeeeeeee I go I 27% 210 


(Baltimore Shrimp prices f.o b. Mississippi.) 


({) Baltimore quotatons corrected each week by Thos. J. Meehan & Co., Brokers 


(t) “ “ I. G. Cranwell & Co., Brokers 
€. C. Shriner & Co., Brokers 
(*) H. H. Taylor & Son, Sroaers 


REGULAR AND SANITARY CANS 


F. O. B. SHIPPING POINT. 
X. C. means Extra Coated tin plate. 
AMERICAN CAN CO. 
Immediate delivery. Car load lots only. 
Coke. xc. 


No. I cans, 1% inch opening..................066+ eiaahape $8.75 $9.10 per M. 


Solder Hemmed Caps, per thousand: 1% or 1% inch, 75c.; 2 1-16, $1.10; 
2 7-16, $1.40. 
WHEELING CAN CO. 


Wheeling Can Company will quote prices on Cans on application 
at their Wheeling (West Virginia) office. 


CONTINENTAL CAN CO. 
The Continental Can Company requests that we withdraw their quo- 
tations on cans, and advise that they will be pleased to quote prices to all 
interested upon application at their various offices. 


The Southern Can Company has instructed us to withdraw their 
quotations on Cans, and state they will be pleased to give quctations upon 
application. Address, Baltimore, Md. 


The Virginia Can Company has withdrawn its quotations on 
cans, and advises that it will be pleased to quote prices on application to 
its office. Address, Buchanan, Va. 


The United States Can Company, Cincinnati, Ohio, will quote 
prices on Standard Packers’ Cans upon application, and quote as follows 
on Sanitary Cans. 


SANITARY CANS. 


Plain Enamel 


SANITARY CAN CO. 
DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL, PLATES. 


Terms: f.o. b. Fairport, N. Y., Indianapolis,‘Ind., Bridgeton, N. J. 


STANDARD SIZES OF CANS. 
DIAMETER. HEIGE? 


in. 49/16in 
in. 4M in 

4 3/16 in. 4% in 
6% in 


CANNERS’ METALS. 


PIG TIN. 

storotons 1 to4tons 
$36 75 37 00 

PIG LEAD. 
SOLDER 
9xIo 8x Io. 


TIN PLATES. F. O. B. MILL. 


I C., 14x20, 107 lbs. Bessemer Steel........... 3 75 
I C,, 14x20, 100 lbs. Bessemer Steel...... 
I C., 14x20, 95 Ibs. Bessemer Steel......... 
IC, 14x20, 90 lbs. Bessemer Steel.......... 3 50 


é 

Baltimore New York Chicago 

2 | 

3 
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BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 


Sure Limit Stops. Greatest Daily Capacily 
MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialists in Hoisting Machinery. 


BROKERS 


Favorably known to the Canning Industry. 


J. D. Blakemore Sam W. Booksh, Jr 


J. D. BLAKEMORE & COMPANY, 
Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 
CORN AND TOMATOES A SPECIALTY 


DO YOU SELL THE NEW YORK TRADE? 
DO YOU GET SATISFACTORY RESULTS ? 


New Commission House with wide acquaintance solicits the Accounts of Manufact- 
urers and packers of Canned Goods, Grocery and Kindred Products 


ACME COMMISSION COMPANY 
105 HUDSON ST., NEW YORK 


COOPER JESSUP 


JESSUP & ROBERTS 
COMMISSION MERCHANTS AND BROKERS 
CANNED GOODS 
No. 3 S. FRONT STREET, PHILADELPHIA, PA. 


FOR 


Packer's Cans 


POPE 


“Clean Bright” 
PLATES 


GENERAL OFFICES, 
PITTSBURGH, PA. 


Pope Tin Plate Co. 


CHICAGO OFFICES: 204 DEARBORN ST. 


NEW YORK OFFICES,-~— 
29 BROADWAY. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


CHARLES W. ROBERTS © 


— 
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is not the least factor in determining the value of your products. You make every effort 
> y y 
© 


to secure the best vegetables. You are constantly on guard against every influence which 
would contaminate your goods. Why then should you use a salt that is harsh or bitter 
to the taste? ‘ 


Why use any salt but 


WORCESTER SALT 


WORCESTER has a clean, sweet flavor peculiar to itself. rs Fi + 
It is the one salt which has perfection of flavor, and flavor of perfection. 
It is the standard of salt quality. 
It is the one salt you can always depend upon for best results, because 


IT TAKES THE 
TO MAKE THE BEST 
WORCESTER SALT COMPANY, 


FACTORIES—Silver Springs, N. Y. Ecorse, Mich. 168 Duane St., New York. 


AAA AAAAAA 
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STEVENSON & GO'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE, 


The proof of 
_the merits of 
this Machine is 
attested to by 
the fact that 
others are 
IMITATING 
IT. 


Pat. Nov. 19th, 1901. 
Pat. June 30th, 1905, 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. 

The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 
in floating on the tops and bottoms. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 

OFFICE: ST, PAUL anp BALTIMORE STREETS. 
fresident, JOHN S. Gress, JR. Vice-President, ALBERT T. MYER, 
Treasurer, LEANDER LANGRALL. Secretary, W. F,. ASSAU. 

Executive Committee: Gro. T. E.C. 4H. S. OREM 
Arbitration Committee: E, C. H. A. WAIDNER Wma, GRECHT 

B, HAMBURGER, C. J. SCHENKEL 
Committee on Commerce: Ru¥Fus M. Gipss C.J. BRooKs J. A. SCHALL 

Louis GREBB W. E. RoBINSON 
Committee on Legislation: Gro. T. A. ToRscH 

L. L. LORD H. P. STRASBAUGH 

Hospitality Committee: T.J. MEEHAN H.W.KrRxEBs_ E. H. MILLER 
Brokers Committee: ¥. A. ToRsScH WM. GRECHT JAS, H. BRADY 
Counsel: A. SOPER Chemist: CHas GLASER 


Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DOVALL, Jr. 


Attorney-al-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. C. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 
CANNING HOUSE SUNDRIES 


ESTABLISHED STANDARDS. 


All Goods to Comply With National Pure 
Food Laws. 


TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
lowa 
Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 
average for testing. © 
No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 
No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 
selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 
No. 2 Standard--—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 
No. 10 Standard—Gross wt. 118 oz. and 64 0z. average ripe 
tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ Asso. 
ce ce ae Indiana ce se 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 
Standard—Cans well filled; minimum wt. 23 oz. gross; stock 
reasonably tender; free from hard particles; natural 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ 
Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 

fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 

Grading for size—Petis Pois or size No. 1...... 


Asso. 


Seive 18-64ths 


Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or ‘* 22-64ths 
June or 24-64ths 
Marrowfat or ‘‘ No. 5...... ‘*  26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
‘* Indiana Canners’ Asso.* 
ee i Ohio Canners’ 
No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 
*This Association says, 44-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except 34-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
: after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 

No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
44-inch from top of can; 2 per cent black tips; pre- 

pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 

contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 


IN WRITING ADVERTISERS, KC(NDLY MENTION THE TRADE. 
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Continental Can Co. 


DIRECTORS 
G. CRANWELL, PREsSrT. 
W. NORTON, 
P. ASSMANN, SEc. TREAS 
Cc. TALIAFERRO. 
H. LARKIN. 
Cc. CONWAY. 
A. ASSMAN, JR. 


. C. SHRINER, 
Sales Agent. 


TO THE TRADE. 


GENTLEMEN : 

Now, that the active packing season of 1910, is practically | 
completed, we beg to thank you for the very liberal patronage that 
you ‘have given us this year. 

Despite the very short crops in many sections, we are glad to 
announce to you, that the volume of our business has been greater 


this year than ever before, and we shall look forward confidently, to 


next year for the renewal of your patronage. 


Yours very truly, 


CONTINENTAL CAN CO. 


Tuos. G. CRANWELL, 


President. 


FACTORIES 
CHICAGO 
SYRACUSE 
BALTIMORE 
CANONSBURG 


@ 


